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THE COROMANDEL
MISSION AND VISION

MISSION - To attract year-round visitation to The Coromandel
 
VISION - The Coromandel is New Zealand’s must visit destination
 
PURPOSE - Promote tourism that enables positive development of
our environment and enhances our communities
 
KPI - To deliver to our region annual visitor spend equal to or
greater than the equivalent annual industry measure

Encourage regional
dispersal and respectful
behaviour within The
Coromandel to help
protect and preserve our
home for future
generations

REGIONAL
DISPERSAL

KAITIAKITANGA

Promote and grow The
Coromandel good for
your soul as a strong
brand which embodies
the culture and
manaakitanga of our
people.

PROMOTE AND
GROW

Increase the
contribution of tourism
to The Coromandel by
encouraging responsible
visitation and
stimulating growth that
results in a better
quality of life for all.

INCREASE
CONTRIBUTION

MANAAKITANGAWHANAUNGATANGA

OUR OBJECTIVES

The bohemian nature of
locals is embodied in their
sustainable hunter-gatherer
lifestyle and shared through
their artisan produce,
whimsical crafts and fine 
arts, and relaxed warm
hospitality.

ESSENTIALLY
HOMEGROWN

Discover the relics and
stories of those who came
before, and come away with
a deeper understanding of
the people and this place.

GOLDEN
HERITAGE

Whether you’re heading for
the campground, bach or
something more glamorous,
“endless” summer
barbeques, fishing
expeditions, bushwalks to
swimming holes, and picnics
at the beach await you.

WHERE KIWIS
HOLIDAY

Kiwis are at their best when
they are on holiday in The
Coromandel. Take a break,
slow down and reconnect
with life as it should be.

A SIMPLE WAY OF
LIFE

OUR PILLARS



To manage a leading suite of digital resources of visitor information for The Coromandel.

Utilise our digital presence to create a place where visitors and potential visitors can dream,
plan and book their experience around The Coromandel.

Increase cross-platform interaction 

Provide digital platforms for regional operators to leverage and reach untapped markets

Build relationships to grow a network of social influencers and ambassadors.

Lead #goodforyoursoul and #thecoromandel

THE PLAN
 

 

 

 

 

 

DIGITAL STRATEGY

Pin native inspiring content which showcases the ethos of The Coromandel and our 
 people with a focus to create a desire to visit. Build awareness of The Coromandel
and the Good For Your Soul brand

PINTEREST

Curate and repost native content to deliver high quality posts that are able to tell our
stories while creating dreams, inspiring aspirations and building awareness of The
Coromandel

INSTAGRAM

Leverage  Google's platform to get immediate exposure from those  searching specific
towns and key locations in The Coromandel

GOOGLE POSTS

Deliver inspiring and informative moving content, which will help consumers while
researching The Coromandel and / or planning their next holiday in The Coromandel 

YOUTUBE

Utilise our subscribed consumer newsletter and its loyal engaged audience to highlight
the most up to date happenings in The Coromandel, while taking the opportunity to share
inspiring images and videos

NEWSLETTERS

Posting and repurposing content that's informative, timely and inspiring, while
keeping The Coromandel top of mind for those dreaming and planning their next
adventure to The Coromandel

FACEBOOK

Utilise our digital presence for The Coromandel as a place where visitors and potential
visitors can dream, plan and book their experience in TheCoromandel.

WEBSITE

DOMESTIC 
DOMESTIC VISITORS CONTRIBUTED 77% OF SPEND IN 2019

INTERNATIONAL 
INTERNATIONAL VISITORS CONTRIBUTED 23% OF SPEND IN 2019

NO PLACE LIKE HOME
OJECTIVE

COVID-19 Recovery
DURING ALERT LEVELS 4,3,2

To keep The Coromandel in the hearts and minds of our loyal followers and
potential markets while reminding everyone that there is 'No place like home'

 
 

TAKE IT EASY
OJECTIVE

SPRING & AUTUMN

Increase the awareness  and patronage of walking tracks and bike trails
throughout The Coromandel, while pushing conversion for products.

 

WHERE KIWIS HOLIDAY
OJECTIVE

 COVID-19 Reignite
SUMMER CAMPAIGN

Reignite past summer activity by stimulating desire and visitation to The
Coromandel, through the 'Where Kiwis Holiday' pillar.

 
 

GOOD FOR YOUR SOUL

OJECTIVE

Winter

Increase visitation during winter by encouraging travel that is good for your
soul
Change the perception of The Coromandel being solely a summer beach
destination

 

VISITOR GUIDE

OBJECTIVE

Produce a comprehensive
collection of the experiences 
 available in The Coromandel

 
 

OBJECTIVE

Create an inspiring collection of
content in tangible form, to increase
awareness and simulate a desire to
visit The Coromandel

MOTIVATIONAL GUIDE

PRINT COLLATERAL

TRADE

STRATEGY

Build strong trade partnerships with  product managers in key markets
(Australia, US, UK, Germany, ROE)
Increase exposure of The Coromandel’s product offerings in trade collateral
Assist with increasing trade bookings for  export ready products
Increase The Coromandel content in ECNI channels / activity

 

MEDIA

STRATEGY

To showcase The Coromandel's  landscapes and product offerings in
key print publications and on digital platforms
Align with TNZ IMP activity

 


